
Course Code :  5BBA 5 
    Course:  Title:- Specialization – I (Consumer Behaviour) 
                                      Credit: 3 

Last Date of Submission  : April 30 ( for January Session) 

October 31, ( for July session ) 

 

      Max.Marks:-30 

      Min.Marks:-10 

Note:-Attempt all Questions. 

 

Que.1 Explain consumer behavior? along with its various stages in decision making process? 

           miHkksDrk O;ogkj ,oa fu.kZ;u izfØ;k ds fofHkUu pj.kksa dks le>kb;sa \ 

 

Que.2 Mention the factors influencing consumer behavior? 

           miHkksDrk O;ogkj dks izHkkfor djus okys ?kVdksa dks le>kb, \ 

 

Que.3 Describe the concept of promotional applications of reference group? 

           lanHkZ lewg ds izpkj uhfr dh vo/kkj.kk dks ifjHkkf’kr dhft, \ 

 

Que.4 Short notes: laf{kIr fVIi.kh 

(1) OPS 

(2) LPS 

(3) RRB 

  

Que.5 How does the opinion leader influence the promotional strategy of the firm? 

           QeZ dh izpkj uhfr dks er }kjk fu;qDr usrk fdl izdkj izHkkfor djrk gS \ 

 

Que.6 Describe the impact of environment on consumer behavior? 

           miHkksDrk O;kogkj ij gksus okys i;kZoj.kh; izHkkoksa dks le>kb, \ 

 

Que.7 Show right on organizational buying process and factors influencing organizational  

           buying behavior? 

           laxBukRed Ø; izd`;k ij izdk”k Mkfy;s ,oa laxBukRed Ø; O;ogkj dks izHkkfor djus okys dkjdksa dks  

       le>kb, \ 

 

Que.8 How does the cultural & religious issues offer the marketing in India? 

           Hkkjr esa lkaLd`frd ,oa /kkfeZd eqnjsa foi.ku dks fdl izdkj izHkkfor djrs gS \ 

 

Que.9 Explain the culture, sub-culture, cross culture marketing? 

 

Que.10 Define the nature of personality and self concept? 

  



 

 


