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Max.Marks:-30
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Note:-Attempt all Questions.

Que.1 Explain consumer behavior? along with its various stages in decision making process?
SUHIRTT IR Td oiae ufshar & faf= =xon &1 awssy ?

Que.2 Mention the factors influencing consumer behavior?
SUHTERIT FIgR DI JATAT B el Tch] bl AHIZY ?

Que.3 Describe the concept of promotional applications of reference group?
A W & YR I &I JEEIROT ST gRAINT Py ?

Que.4 Short notes: wféra fewofr
(1) OPS
(2) LPS
(3) RRB

Que.5 How does the opinion leader influence the promotional strategy of the firm?
HH B TR T B AT g e ar e yeR wfad wRar ® 2

Que.6 Describe the impact of environment on consumer behavior?
IYHIFT AMEER TR B dTel qafavofiy yaral & a9emgy ?

Que.7 Show right on organizational buying process and factors influencing organizational
buying behavior?
SIS 3 URHAT W YH Sifeld Ud HISAIHS $Ha HFIER DI JHIAd B dTel HIRET Bl
|ASATEY ?

Que.8 How does the cultural & religious issues offer the marketing in India?
IRT # WiGfad Ud a1fife ga¥ f[auore &I {6 yer gq1fad a=d € ?

Que.9 Explain the culture, sub-culture, cross culture marketing?

Que.10 Define the nature of personality and self concept?






